
Board Meeting 

May 17, 2017 

Pacifica School District  

Child Nutrition Update 



Current Year Accomplishments 

Nutrition Guidelines Update 

Meals Update 

 Planning for 2017-2018 

 

Child Nutrition Update 



Child Nutrition Supervisor 7/1/2016 

 Sodexo Contract reduced to purchasing 
only 1/1/2017 

 Staff Development 

Wellness Policy Updated 

New Menu items 

 Taco, burger, potato bars 

 Pizza Galore  

Current Year Update 



 Recent Proclamation by Perdue (US Ag 
Secretary) provides local flexibility: 
 100% grains must be whole grains 

 2017-18 exemptions available if experiencing 
hardship (PSD compliant) 

 Sodium 
 No longer required to meet Target 2 (<935mg) 

reduction in 2017-2018 through 2020 giving schools 
more time to create foods with appropriate sodium 
levels 

 Milk 
 Allows 1% flavored milk (PSD already serving non fat, 

no high fructose corn syrup) 

USDA Regulations:  Nutritional 

Information 
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PSD Meals Update 



PSD Meals Update 
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 Federal Funding  

 $3.16 Free 

 $2.76 Reduced 

 State Funding 

 $0.2271 (F&R) 

Decline in PSD Free/Reduced Eligibility 

 Currently 18% district wide  

 Household of 4 cannot exceed $31K/yr to 
qualify free, $44K for reduced 

National School Breakfast & 

Lunch Program 



 Breakfast      $2.00 

 Reduced Rate     $  0.30 

 

 Elementary Schools Lunch    $3.25 

Middle School Lunch (IBL/OS)  $3.50 

 Reduced Rate     $  0.40 

 

 No Proposed Increase at this time – Prices 
comparable with neighboring Districts & 
above the state mandate of $2.85 for lunch 

Current Meal Prices 



 Special Events 
 More tastings, promote healthy eating habits 

New Programs (Yum, yummy marketing) 

On-line applications for families  
 Demographic population not typical on line 

user  

 Cost currently outweighs benefit 

 Equipment Needs (long term plan) 
 Include replacement in Facility Master Plan 

(stoves, warmers) 

 

 

Planning for 2017-2018 



Questions & Comments 

 

 

Thank you! 

Board Discussion 


